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Department of Commerce & Management 

 The Department of Commerce made its beginning 
while the college was being established during the 
academic year   1982–83. 

 
 B.Com. (General) was the only course initially 

introduced. B.Com. (EM) was introduced during the 
academic year 1989–90; later, during the academic 
year 1998–99, B.Com. (EM) was converted to B.Com. 
(Computer Applications), and BBM was also 
introduced in the same academic year. M.Com. was 
started during the academic year 2020–21. 

 
 The department has seven sanctioned teaching posts. 

Currently, four regular lecturers, two contract 
lecturers, and one guest lecturer are working. 
 

       



                    Department Profile 
 

 Name of the Department : Commerce 

 Year of establishment : 1982 

 Programs offered : 

       UG courses:- 

 B.Com. – General (40 seats) 

 B.Com. – Computer applications (60 seats) 

 B.B.A (40 seats) 

       PG courses:- 

 M.Com. (30 seats) 

 Pattern of Teaching Learning and Evaluation:  

Semester system : UG: - Six semesters  -  (CBCS) 

                                 PG:- Four semesters – (CBCS) 
 

 



                Vision and Mission 

 Vision: To provide quality education 
in commerce and management to the 
students for overall growth and 
development. 

 

 Mission: Empower the students with 
all the knowledge and guidance that 
they need to become worthy 
commerce professionals  

 To develop social consciousness 
among students. 
 



Faculty Profile 
S.NO Name of the faculty Designation Qualification Service Period 

From To 

Sri A.M.Narendra 

Kumar 

Lecturer in 

Commerce & 

HOD 

M.Com.,B.Ed,SLET 2006  

Till date 

2 B.Purushotam Naidu Lecturer in 

Commerce 

M.Com.M.Phil.,B.Ed 2006 Till date 

3 Dr.T. Vinila Lecturer in 

Commerce 

M.Com,.MPhil, 

M.B.A.,Ph.D.NET 

2008 Till date 

Dr.J.Ramadevi Lecturer in 

Commerce 

M.Com.,Ph.D 2017 Till date 

7 N.Kasturamma Lecturer in 

Commerce 

M.Com 2008 Till date 

8 Dr.N.Sussela Bharathi Lecturer in 

Commerce 

M.Com.,Ph.D 2013 Till date 

G. Asha Lecturer in 

Commerce 

M.Com 2008 Till date 



RESEARCH ACTIVITY 

Name of the 

faculty 

No.Of 

Seminars/Works

hops/Conferenc

es Attended 

NO.OF 

RC/OC/FDPS 

Research 

Publications 

Minor research 

 project 

No.Of 

Seminars/Worksho

ps/Conferences 

organized 

A.M.Narendra Kumar 08 
05 

1+1+3 
03 01 - 

 

B.Purushotam Naidu 
05 

02 

1+1+1 
- - - 

Dr.T Vinila 
46 

(31+8+7) 

12 

5+01+6 
12 - 01 

Dr.J.Ramadevi 35 
7 

1+1+5 
12 - - 

N.Kasturamma 02 - - - - 

Dr.N.Sussela Bharathi 
11+4+5 

19 
03 05 - - 

G. Asha 04 01 - - 



Additional Responsibilities held by the faculty  

Name of the 
faculty 

Responsibilities 

A.M. Narendra Kumar BOS member of S.V. University, HPIC 
member of University exams, Vice principal 
of the College & CPDC member.  

B. Purushotham 
Naidu 

Strong room incharge for SVU spot valuation 
center, External examiner. 
 

Dr.T.Vinila Chief Superintendent for examination. 

Dr.J.Rama devi OTPL Coordinator 

Dr.Suseela Bharathi NSS Coordinator. 



Students profile 
Admission of Students  - UG & P.G 

YEAR 2021-22 2020-21 2019-2020 2018-19 2017-18 

BCOM (CA) 59 60 75 51 50 

BCOM (GEN) 35 18 23 19 25 

BBA 17 0 16 12 6 

M.COM 4 8 
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                    Strength of Students  - UG & P.G 

YEAR 2021-22 2020-21 2019-2020 2018-19 2017-18 

BCOM (CA) 59 60 75 51 50 

BCOM (GEN) 35 18 23 19 25 

BBA 17 0 16 12 6 

M.COM 4 8 0 0 0 
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ACADEMIC YEAR     2017-18 

GROUP 
SC 

(15%) 

ST 

(6%) 

OBC 

(29%) 

Muslim 

(6.5%) 

G 

(43.5%) 
Total 

B.COM(CA) 

22  - 3 -  -  25 

B.COM(GEN) 
35 3 10  - 2 50 

BBA 5 -  1  -  - 6 

SOCIAL STATUS OF THE STUDENTS 2017-18 TO 2021-22 
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ACADEMIC YEAR     2018-19 

GROUP 
SC 

(15%) 

ST 

(6%) 

OBC 

(29%) 

Muslim 

(6.5%) 

G 

(43.5%) 
Total 

B.COM(CA) 
7 1 9  - 1 18 

B.COM(GEN) 
29 4 17  - 2 52 

BBA 5 -  1 -   - 6 
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SOCIAL STATUS OF THE STUDENTS  2019-2020 TO 2020-21 

ACADEMIC YEAR     2019-20 

GROUP SC 

(15%) 

ST 

(6%) 

OBC 

(29%) 

Muslim 

(6.5%) 

G 

(43.5%) 

Total 

 B.COM(CA) 16 5 - - 1 22 

B.COM(GEN

) 

42 2 24 3 3 74 

BBA 7 1 3 1 - 12 0
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ACADEMIC YEAR   2020 -2021 

GROUP SC 

(15%) 

ST 

(6%) 

OBC 

(29%) 

Muslim 

(6.5%) 

G 

(43.5%) 

Total 

B.COM(CA) 30 02 23 01 01 61 

B.COM(GEN

) 

09 03 04 01 01         18 

BBA 05 01 04 02 - 12 
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SOCIAL STATUS OF THE STUDENTS  2019-2020 TO 2020-21 

 
               ACADEMIC YEAR   2021 -2022                

GROUP 
SC 

(15%) 

ST 

(6%) 

OBC 

(29%) 

Muslim 

(6.5%) 

G 

(43.5%

) 

Total 

B.COM 

(CA) 
26 06 24 03 - 59 

B.COM 

(GEN) 
09 03 04 01 - 

        

18 

 BBA 06 01 09 0 01 17 

0

5

10

15

20

25

30

35

SC ST OBC Muslim G

B.COM(CA)

B.COM(GEN)

BBA



B.COM(CA) B.COM(GEN) BBA 

YEAR Appeared Passed Pass % Appeared Passed Pass % Appeared Passed Pass % 

2017-18 36 17 47.22% 133 59 44.36% 49 42 85.71% 

2018-19 120 64 53% 269 191 71% 44 35 80% 

2019-20 103 85 83% 304 282 93% 37 32 86% 

2020-21 75 46 61% 267 223 84% 34 30 88% 

2021-22 138 64 46% 321 250 78% 51 45 88% 
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Course 

PASS PERCENTAGE OF ACADEMIC YEAR 2021-2022 

I SEM II SEM III SEM IV SEM 

M.COM 33 100 100 100 

 
                                                         DEPARTMENT OF COMMERCE  
                            RESULT ANALYSIS FOR THE ACADEMIC YEAR 2020-21 TO  2021-22   
                                                                   M.COM (REGULAR) 

 

Courses 

I Year 

I Sem 

No. of App. No. of Passed % 

M.COM 4 4 100 



DEPARMENT LIBRARY 

S.NO NO.OF BOOKS 
AVAOLABLE 

PUBLICATIONS AUTHORS 

No.Of Books 
Available 
 

80 Himalayan 
publications 
 
Jai bharathi 
 
VGS  
 

Philip Kotlar 
 
S.Chand 
 
Jain & Narang 
 
Aswatappa 

Publications 
 

24 JOURNALS PEER TEAM 
REVIEWED  

Articles 50 ISBN,ISSN ISBN,ISSN 
 



DEPARTMENT OF COMMERCE & MANAGEMENT PROGRAMMES 

                                                         ACTIVITIES 
 

BRIDGE COURSE 

ADD ON COURSES 

GUEST LECTURES 

EXTENSION LECTURES 

BEST PRACTICES  

QUIZ 

GOLD MEDALS 

SEMINARS ORGANIZED 

FIELD TRIPS 

EXTENSION ACTIVITIES 

SHORT TERM AND LONG TERM INTERNSHIP 

STUDY PROJECTS 

CONSUMER DAY AWARENESS 



     TEACHING  & LEARNING METHODS 

1. Lecture method. 

2. Group Discussion. 

3. Seminar presentations. 

4. Quizzes. 

5. Industrial interactions. 

6. Field Trips. 

7. Role Playing. 

8. Management Games. 

9. Assignments. 

10.Guest Lectures. 



          

S.NO YEAR TOPIC   

1 2017-18       Basic Accountancy 

2 2018-19        GST with Tally 

3 2019-20              TAXATION 

4 2020-21       BUSINESS COMMUNICATION 

5 2021-22 
  LOGISTIC ANS SUPPLY CHAIN 

MANAGEMENT 

 
DEPARTMENT OF COMMERCE CERTIFICATE/ADD-ON COURSES 

 



 
STUDENTS PARTICIPATORYACTIVITIES 

 



Students Progression to Higher Education 

Programme 2017-18 2018-19 2019-20 2020-21 2021-22 

M.Com 02 2 12 5 14 



Students Placements  

Programme 2017-18 2018-19 2019-20 2020-21 2021-22 

PLACEMENTS  02 10 11 14 16 



DEPARTMENTAL ACTIVITIES  

Student Seminars 

Workshops 

Field Trips 

Bridge course 

Curricular 

Co-Curricular 

Extra-Curricular Activities 

Extension Activities 

Remedial Classes 



 STUDENTS PARTICIPATORY ATIVITIES 
 

             

          

   

                                       
                    



                                  
 

 
                                                  CONSUMERS   RIGHTS     AWARENESS       PROGRAMME 

   

                                                    

 

 

                                       

                                      
 
                                       

 

    

      

                

 

 

 

UNION BANK OF INDIA                    PUNJAB NATIONAL BANK             SBI AWARENESS PROGRAMME     INDUCTION PROGRAMME 



Guest lectures 

Extension lectures 



                 

             

ENROLLMENT CAMPAIGN  

FIELD TRIPS 



YEAR DATE  OF CONDUCT Programme 

2017-18 23RD JANUARY, 2018 Awareness on GST 

2018-19 19TH MARCH, 2019 Helping for oldage people 

2019-20 30TH JANUARY, 2020 Distribution of pens to students 
for exam 

2020-21 20TH MARCH,2021 Distribution of mask during covid 

2021-22 11TH NOVEMBER,2022 Awareness on digital Transations 



                Faculty Achievements  



 
 

A.M.Narenra 
kumar 

Lecturer in 
Commerce 

 
 

 
 

B.Purushotham naidu 
Lecturer in 
Commerce 

  
 
 

Dr.K.Manohar., 

Principal 



SWOC ANALYSIS 

STRENGTH 

 

 
•Experienced and committed faculty in the       
department. 
•Smart class rooms 
•Disciplined students with zeal to learn. 
•Consistent good pass percentage 

 

WEAKNESS 

 

 

•Majority of the students are first generation with rural    

background 

•Unavailability of research center in commerce. 

•No proper campus placement in reputed companies 

 

OPPORTUNITIES 

 

 

•Students & faculty members are motivated to upgrade their 

knowledge through online learning platforms. 

•Attendance tracking system is done through Facial App 

 

 

CHALLENGES 

 

 

•Competitions with other degree colleges. 

•Financially weaker background of students 

•Improving communication skills of students 

 



                        FUTURE PLAN 

1. To enter in MOU with reputed organizations. 

2. Propose to have more Internships and Industry tie-up’s 

3. Live Project works. 

4. Field study. 

5. Propose to arrange a  workshops and seminars 

6. Provide more Guest Lectures  

7. More emphasis should be given to Institution – Industry tie-

up’s. 

8. More  MOU’s and links for placements and training 

9. To emphase on Research activities 



Thank you 

THANK YOU 


